




















l 6. GOVERNING LAW /JURISDICTION 

This Agreement shall be governed by and construed in accordance with the laws of the 
Commonwealth of Pennsylvania without regard to its provisions relating to the conflict of laws. 
Each party agrees that it is and shall remain subject to the in personam, in rem and subject- matter 
jurisdiction of the state and federal courts in the Commonwealth of Pennsylvania for all purposes 
pertaining to this Agreement and all documents and instruments executed in connection or in any 
way pertaining hereto. 

17. NOTICES

All notices which either party may be required or desire to give to the other party shall be
in writing and shall be given and deemed served on the date when hand delivered in writing to the 
applicable party, or if sent by certified mail, retum receipt requested, or by courier service, notice 
shall be deemed served on the date received. Notices sent by mail or courier shall be sent to the 
following addresses: 
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IN WITNESS WHEREOF, intending to be legally bound, each party hereto has caused its 
duly authorized representative to execute duplicate counterpatts of this Agreement on its behalf, 
as of the Effective Date. 

Student Federal Credit Union 
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Trustees of the University of Pennsylvania 











FIRST AMENDMENT TO THE 

STUDENT ACCOUNT MARKETING AGREEMENT 

THIS FIRST AMENDMENT to the STUDENT ACCOUNT MAREKTING Agreement (the "First Amendment") is 
made and entered into effective as of the'l-l!i day of �ie,,,bet- , 2019, (the "First Amendment Effective Date"),
by and between the Trustees of the University of Pennsy vania, ("University") and The University of Pennsylvania 
Student Federal Credit Union, a federal credit union with its principle office at 340 I Walnut Street, Suite 43 IA, 
Philadelphia PA, 19104 ("SFCU"). This First Amendment amends the Agreement in accordance with the terms set 
fonh herein and together, the Amendments and the Agreement will, upon execution of this First Amendment 
constitute a single revised agreement and shall thereupon be referred to as the "Agreement". All capitalized terms 
used in this First Amendment shall have the meaning given them in the Agreement unless otherwise defined herein 
or the context hereof clearly requires otherwise. 

WHEREAS, University and SFCU entered Into a Student Account Marketing Agreement dated July 1, 2016; 

WHEREAS, University and SFCU hereto wish to formally memorialize these changes In this First 
Amendment. 

NOW therefore, In consideration of the covenants, promises and representations set forth herein, and for 
other good and valuable consideration, the receipt and sufficiency of which are hereby acknowledged, the parties 
agree as follows: 

I. Exhibit A, Department of Education Tier Two Compliance Provisions, Section 2(aX4) is deleted in its
entirety and replaced with the following:

No later than 60 days following the most recently completed Award Year, disclose on University's website
the following If thirty (30) or more SFCU Accounts were opened under the Agreement: (i) The total
number of SFCU Accountholders holding student Accounts which originated while they were students at
the University of Pennsylvania since July 1, 2016 (contract commencement) and that were open at any
time during the year of the most recently completed Award Year; and (ii) The total number of SFCU
student Accountholders who opened an account under the current Agreement, and did not close his or
her account at any time during the most recent two Award Years, and the mean and median of the actual
costs Incurred by those SFCU Accountholders.

2. Exhibit A, Department of Education Tier Two Compliance Provisions, Section 2(b) is deleted in its
entirety.



SECOND AMENDMENT TO THE 

STUDENT ACCOUNT MARKETING AGREEMENT 

THIS SECOND AMENDMENT to the STUDENT ACCOUNT MARKETING Agreement (the "Second 
Amendment") is made and entered into effective as ofthe�ay of 0<'::b)W,C. 2019, (the "Second 
Amendment Effective Date"), by and between the Trustees of the University of Pennsylvania, ("University") and 
The University of Pennsylvania Student Federal Credit Union, a federal credit union with its principle office at 3401 
Walnut Street, Suite 43 IA, Philadelphia PA, 19104 ("SFCU"). This Second Amendment amends the Agreement in 
accordance with the terms set forth herein and together, the Amendments and the Agreement will, upon execution of 
this Second Amendment constitute a single revised agreement and shall thereupon be referred to as the 
"Agreement". All capitalized terms used in this Second Amendment shall have the meaning given them in the 
Agreement unless otherwise defined herein or the context hereof clearly requires otherwise. 

WHEREAS, University and SFCU entered into a Student Account Marketing Agreement dated July 1, 2016 
and has subsequently amended; 

WHEREAS, University and SFCU hereto wish to formally memorialize certain changes through this Second 

Amendment. 

NOW therefore, in consideration of the covenants, promises and representations set forth herein, and for 

other good and valuable consideration, the receipt and sufficiency of which are hereby acknowledged, the parties 
agree as follows: 

I. Section 2(b)(i) is deleted in its entirety and replaced with the following:

"Houston Hall: 3417 Spruce Street, Lower Level, Adjacent to Vending Units"

Student Federal Credit Union Trustees of the University of Pennsylvania 



THIRD AMENDMENT TO THE 

STUDENT ACCOUNT MARKETING AGREEMENT 

THIS THIRD AMENDMENT to the STUD�T ACCOUNT MAREKTING Agreement (the "Third Amendment")
is made and entered into effective as of the� day of MJ\l(.b , 2020, (the "Third Amendment Effective 
Date"), by and between the Trustees of the University of Pennsylvania, ("University") and The University of 
Pennsylvania Student Federal Credit Union, a federal credit union with its principle office at 3401 Walnut Street, 
Suite 43 IA, Philadelphia PA, 19104 ("SFCU"). This Third Amendment amends the Agreement in accordance with
the terms set forth herein and together, the Amendments and the Agreement will, upon execution of this Third 
Amendment constitute a single revised agreement and shall thereupon be referred to as the "Agreement". All
capitalized terms used in this Third Amendment shall have the meaning given them in the Agreement unless 
otherwise defined herein or the context hereof clearly requires otherwise. 

WHEREAS, University and SFCU entered into a Student Account Marketing Agreement dated July 1, 2016 

and has subsequently amended; 

WHERAS, the Initial Term of the Agreement expires on June 30, 2020; 

WHEREAS, notwithstanding that which is first written above, University and SFCU have agreed to extend 

the Initial Term of the Agreement for a Renewal Term; 

NOW therefore, in consideration of the covenants, promises and representations set forth herein, and for 

other good and valuable consideration, the receipt and sufficiency of which are hereby acknowledged, the parties 

agree as follows: 

Section 5 is deleted in its entirety and replaced with the following: 

5. This Agreement shall commence on the Effective Date and shall terminate on June 30, 2021 
unless the Agreement is earlier terminated in accordance with Section 9 below. The parties may 
agree to extend the Te1m by entering into a writing for that purpose not later than ninety (90) days
prior to the end date of the Renewal Term. 



FOURTH AMENDMENT TO  

STUDENT ACCOUNT MARKETING AGREEMENT 

THIS FOURTH AMENDMENT TO STUDENT ACCOUNT MAREKTING AGREEMENT (the “Fourth 
Amendment”) is made and entered into effective as of the _1st__ day of __July___, 2021, by and between the 
Trustees of the University of Pennsylvania, (“University”) and The University of Pennsylvania Student Federal 

Credit Union, a federal credit union with its principle office at 3401 Walnut Street, Suite 431A, Philadelphia PA, 
19104 
(“SFCU”). 

WHEREAS, University and SFCU entered into a Student Account Marketing Agreement dated effective 
July 1, 2016 (as amended, the “Agreement”);  

WHERAS, the Term of the Agreement expires on June 30, 2021; 

WHEREAS, University and SFCU have agreed to extend the Term of the Agreement as provided herein; 

NOW therefore, in consideration of the covenants, promises and representations set forth herein, and for 
other good and valuable consideration, the receipt and sufficiency of which are hereby acknowledged, the parties, 
intending to be legally bound, agree as follows: 

1. Term. Section 5 of the Agreement is hereby deleted in its entirety and replaced with the following:

“5. This Agreement shall commence on the Effective Date and shall terminate on June 30, 2022
unless the Agreement is earlier terminated in accordance with Section 9 below. The parties may
agree to extend the Term by entering into a writing for that purpose not later than ninety (90) days
prior to the end date of the Term.”

2. Miscellaneous.

a. All capitalized terms used herein but not defined herein shall have the meanings given to
such terms in the Agreement. 

b. The Agreement, as amended hereby, shall continue in full force and effect and the
Agreement, as amended hereby, is hereby ratified and confirmed to be in full force and effect.  If there is any 
inconsistency between the terms of the Agreement and the terms of this Amendment, then the terms of this 
Amendment shall govern. 

c. This Amendment may be executed in two or more counterparts, each of which shall be
deemed an original, but all of which together shall constitute one and the same instrument. An electronic or facsimile 
transmission of an executed counterpart of this Amendment shall have the same binding effect upon the signatory as 
an executed and delivered original. 



d. This Amendment shall be binding upon and shall inure to the benefit of the parties and
their respective successors and assigns.  This Amendment represents the complete understanding between the parties 
hereto as to the subject matter hereof, and supersedes all prior negotiations as to the subject matter hereof.  This 
Amendment may not be changed, terminated or modified orally or in any other such manner other than by an 
agreement in writing signed by all the parties hereto. 

e. This Amendment shall be governed by and construed in accordance with the laws of the
Commonwealth of Pennsylvania. 

Student Federal Credit Union 

By: 

Name: 

Title: 

Date: 

Trustees of the University of Pennsylvania 

By: 

Name: 

Title: 

Date: 
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