








































































































































 
PENN #494897.1 

FOURTH AMENDMENT TO THE 

UNIVERSITY BANKING SERVICES AGREEMENT 

THIS FOURTH AMENDMENT to the University Banking Services Agreement (the “Fourth 

Amendment”) is made and entered into effective as of the 1st day of July, 2025, (the “Fourth 

Amendment Effective Date”), by and between the Trustees of the University of Pennsylvania, 

(“University”) and PNC Bank, National Association, a national banking association with its 

principal office located at 300 Fifth Avenue, Pittsburgh, PA 15222, (“PNC Bank”).  This Fourth 

Amendment amends the Agreement in accordance with the terms set forth herein and together, 

this Fourth Amendment and the Agreement will, upon execution of this Fourth Amendment 

constitute a single revised agreement and shall thereupon be referred to as the “Agreement”.  All 

capitalized terms used in this Fourth Amendment shall have the meaning given them in the 

Agreement unless otherwise defined herein or the context hereof clearly requires otherwise.  

WHEREAS, University and PNC Bank entered into a University Banking Services 

Agreement dated July 1, 2015, as amended by the First Amendment dated June 30, 2016, a 

Second Amendment dated June 13, 2019, and a Third Amendment dated May 13, 2020 

(collectively the “Agreement”);  

 

 WHEREAS, University and PNC Bank have agreed to revise the customer support terms 

of the Agreement in accordance with the provisions set forth in this Fourth Amendment; and 

 WHEREAS, the parties hereto wish to formally memorialize these changes in this Fourth 

Amendment. 

 

NOW therefore, in consideration of the covenants, promises and representations set forth herein, 

and for other good and valuable consideration, the receipt and sufficiency of which are hereby 

acknowledged, the parties intending to be legally bound agree as follows: 

 

1. Section 2 of the Agreement (“TERM”) is amended, by adding to the end thereof 

the following: 

Thereafter, the Agreement shall renew for an additional five (5) years, beginning 

July 1, 2025 and ending June 30, 2030 (the “Second Renewal Term”). The 

“Term” of the Agreement shall be deemed to include the Second Renewal Term. 

2. Section 3(a) of the Agreement (“ROYALTY, PAYMENT TERMS”), is amended, 

by adding to the end thereof, the following: 

Notwithstanding the foregoing, during the Second Renewal Term PNC Bank will 

pay to University (i) a one-time payment of two hundred thousand ($200,000) 

dollars to be paid upon execution of this Fourth Amendment, and (ii) an annual 

royalty fee of four hundred thousand ($400,000) dollars, payable quarterly within 

60 days of each September 30, December 31, March 31 and June 30 of each year 

of the Second Renewal Term.  
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3. Section 6 of the Agreement is deleted in its entirety and replaced with the 

following: 

 

6. COMMITMENTS OF UNIVERSITY 

 

University shall, during the Term of this Agreement: 

 

(a) Work in good faith to generally support the Program as follows: 

 

(i) Promote the availability of the Program to its students, faculty and staff as 

mutually agreed with PNC Bank; 

 

(ii) Permit PNC Bank the right to market the Program and Financial Services 

as University's Preferred Provider, to Constituents; 

 

(iii) As may be required for PNC Bank to fulfill its commitments hereunder, 

permit PNC Bank to work with University's vendors;  

 

(iv) Permit PNC Bank physical access on Campus and presence at Campus 

events necessary for PNC Bank to exercise the marketing rights 

enumerated herein, provided such events are: (i) in compliance with 

applicable laws; (ii) are limited to locations designated by the University 

for such activities; and (iii) are scheduled through the normal University 

process for reserving space; and 

(v) Assign a representative who will work directly with the PNC  Bank 

relationship manager to oversee the Program.  This representative will 

coordinate the on-going planning efforts with the appropriate University 

departments to represent the student and the employee Program, on a 

meeting schedule to be mutually agreed upon by the parties. 

 

(b) Make available the following marketing rights for the Program, subject to pre-

approval by the University, of each specific student-focused marketing activity: 

 

(i) Permitting PNC Bank the opportunity to present the benefits of the 

Program to students and parents, and allow opening of PNC accounts, 

during new student orientation or the equivalent. 

(ii) Permitting on-Campus tabling, at no cost to PNC Bank, at mutually-

agreed upon University student-oriented information fairs and events as 

might be available from time to time. 

(iii) Facilitating communications, as may be mutually agreed, via students’ 

preferred email address, promoting the Program by PNC Bank to 

incoming students. 
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(iv) Permitting the distribution by PNC Bank of Program communications, via 

physical or digital distribution methods approved by the University (which 

Program communications bearing University Marks shall be approved in 

writing in advance by University). 

 

(v) Making a reasonable effort to support and promote PNC’s financial 

education and financial literacy content to Constituents, including, for 

example, social media, webinars, articles, PNC My Finance Academy, or 

equivalent. PNC will work with the University to define channels for 

promotion that are mutually agreed upon, pre-approved by the University 

and at no cost to PNC Bank. 

(vi) Providing a web link on student-facing University web sites, which the 

University shall designate, to a customized site at www.pnc.com/penn. 

 

(vii) Coordinating and facilitating interactions with student orientation leaders, 

campus ambassadors, or the equivalent, for the purpose of educating them 

about the Program. 

(c)  Make available the following marketing rights for the Program, subject to pre-

approval by the University, of each specific employee-focused marketing activity: 

 

(i) University will provide PNC with the opportunity to include, as mutually 

agreed upon by the parties, digital and physical material for distribution to 

new employee hires to communicate to Employees about the benefits of 

the Program and information about account openings. 

 

(ii) At least once per year, University will permit on-Campus account opening 

opportunities, at no cost to PNC Bank, at mutually-agreed upon University 

employee-oriented information fairs and events, as might be available. 

(iii) University will facilitate intra-campus mail or email, of mutually agreed 

upon Program communications approved in writing in advance by 

University, and at PNC’s sole expense, promoting the benefits of the 

Program.  Such communications shall be at reasonable frequencies to 

support the Program as agreed by the parties, but not less than once per 

year. 

(iv) Permitting PNC Bank's presenting agreed-upon virtual and on-Campus 

financial seminars from time to time.  

 

(v) Permitting the distribution by PNC Bank of Program communications, via 

physical or digital distribution methods approved by the University (which 

Program communications bearing University Marks shall be approved in 

writing in advance by University). 
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(vi) Providing a web link on employee-facing University web sites, which the 

University shall designate, to a customized PNC website.  

 

(d) With the University's prior approval, which shall not be unreasonably withheld, 

conditioned or delayed, permit PNC Bank to use University's name and the 

University Marks when marketing the Program. Marketing may include, by 

example and not limitation, proposals and presentations to other potential clients; 

 

(e) Grant PNC Bank ATM deployment privileges on Campus for a minimum of six 

(6) ATMs as of the Effective Date. ATMs shall be governed by and in accordance 

with the provisions of the Master License Agreement between PNC Bank and 

University entered into contemporaneously with this Agreement, which is 

attached hereto as Exhibit A and incorporated herein by this reference. 

 

Notwithstanding the foregoing, it is expressly understood and agreed by the 

parties that, as of the Effective Date, three (3) free standing ATMs (the "non-PNC 

ATMs") exist on the Campus and will remain at their present or comparable 

locations, and locations under the control of the University of Pennsylvania 

Health System are not subject to this Agreement. 

 

(f) PNC Bank reserves the right to impose a reasonable surcharge on users of its 

ATM's that are subject to this ATM Agreement. Any such surcharge shall be in an 

amount not to exceed the surcharge amount charged for by PNC Bank for use of 

ATM's at its branches within Philadelphia. In establishing the surcharge for its 

branch ATM's, PNC Bank factors into its decision, the surcharges imposed for 

use of the ATM's in Philadelphia area branches of its banking competitors 

including Bank of America, Citizens, Wells Fargo and TD Bank. PNC Bank shall 

notify Penn in writing thirty (30) calendar days prior to effecting any change in 

the surcharge. 

 

(g)    For purposes of implementing PennCard-linking University will be required to 

meet certain requirements pertaining to the design and encoding of the PennCard. 

University will include the following elements when configuring the PennCard: 

 

(i) Encoding of track 2 of the magnetic stripe on the back of the PennCard 

 

(ii) A disclosure statement printed on the back of the card to read as follows, 

"ATM function requires a linked bank deposit account" 

  

(iii) Logos required by PNC Bank or its vendors including Star®, Plus and 

Interlink 

 

(iv) Displaying the issued card number on the front of the PennCard 

 

(h) Grant PNC Bank the right of first refusal with respect to all current and future 

ATM Locations not addressed in Section 6(e) above.  Specifically: 
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(i) If the University establishes a new ATM location(s) separate from the 

current Campus, and has autonomous control over the presence of ATMs, then it 

shall offer PNC Bank the right of first refusal to determine whether it will deploy 

ATM(s) at such new location(s).  In the event that PNC Bank declines to deploy 

ATM(s) at the new location(s), the University may offer the opportunity to deploy 

ATM(s) at the new location(s) to a non-PNC Bank ATM provider. 

(ii) If the University seeks to establish a new ATM location on the current 

Campus, it shall give PNC Bank the right of first refusal to determine whether it 

will deploy ATM(s) at the proposed site.  If PNC Bank elects to deploy ATM(s) 

at any proposed new location, it shall do so without the payment of any additional 

fees. 

(iii) If any existing non-PNC Bank ATM deployer that has locations on the 

current Campus as of the Effective Date, abandons any of their Locations, and the 

University wishes to have an ATM at the site, then the University shall give PNC 

Bank the right of first refusal to determine whether it will deploy ATMs at the 

non-PNC Bank ATM site(s) that become available.  If PNC Bank elects to deploy 

ATMs pursuant to this Section 6(g)(iii), it shall do so without the payment of any 

additional fees hereunder. 

(iv) For purposes of this Section 6(g), “right of first refusal” shall mean that A) 

University shall offer PNC Bank the opportunity to deploy an additional ATM; B) 

PNC Bank shall inform University within thirty (30) days of receipt of the offer of 

whether it will deploy an ATM; and C) if PNC Bank declines to deploy the ATM, 

University may offer the deployment opportunity to a third party(ies) of its 

choice. 

(v) Any ATM installed by an institution or provider other than PNC Bank 

shall be a cash-dispensing machine only, and shall not take deposits. 

(vi) In no event shall University permit any non-PNC Bank ATM provider 

deploy an ATM in any University Campus building which has a PNC ATM 

located in it, without prior written permission from PNC. 

 

Notwithstanding anything to the contrary contained in this Agreement, University's ability to 

provide any information to PNC Bank is subject to and conditioned upon the Family Education 

Rights in Privacy Act, other applicable laws and regulations, and University's policies and 

procedures. 

  

4. Section 7 of the Agreement is deleted in its entirety and is replaced with the following: 

COMMITMENTS OF PNC BANK: 

 

At its cost, except as the parties may otherwise agree from time to time, during the Term 

PNC Bank shall: 

(a) Offer the Program to Constituents; 

 

(b) Market the Program, which shall include, among other things: 
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(i) Marketing the Program to Constituents as mutually agreeable 

during the Term, in accordance with Section 6 above; 

(ii) At its sole cost and expense, designing and creating all marketing 

materials, as described above. Subject to the prior written approval 

of University, which shall not be unreasonably withheld, 

conditioned or delayed; 

(iii) Providing Constituents who open an Account pursuant to the 

Program with a PNC Bank Visa® Debit Card which will allow 

point of sale and ATM transactions everywhere the Visa® logo is 

displayed; 

(iv) Providing University with a quarterly report with details by month, 

of new Accounts opened; and 

 

(c) Use PNC Bank's reasonable commercial efforts to identify Account 

applications as Constituents at the time of Account opening and record 

such Accounts as part of the Program. 

 

(d) Include a statement in all instances in which PNC Bank advertises, 

promotes or markets the Program (including printed materials, mailings, e-

mailings, web sites, and in person events), as follows: 

 

"In exchange for the opportunity to promote its programs to the University 

community, PNC Bank provides Penn with financial contributions that 

Penn uses to sustain important student programs and other University 

initiatives." 

 

5. As of the Fourth Amendment Effective Date, Schedule A and Schedules A-1 through A-

15 to Exhibit “A” (License Agreement) of the Agreement are deleted in their entirety, 

and replaced with the Schedule A to Exhibit A attached hereto. 

6. Except as modified by this Fourth Amendment, the University Banking Services 

Agreement and all covenants, amendments, terms and conditions thereof shall remain in 

full force and effect and are hereby in all respects ratified and confirmed. 

 

IN WITNESS WHEREOF, the parties have caused duplicate counterparts of this Fourth 

Amendment to be duly executed as of the Fourth Amendment Effective Date. 

 

{Signatures on following page] 
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TRUSTEES OF THE UNIVERSITY OF PENNSYLVANIA 

(“University”) 

Title: Vice President for Finance and Treasurer 

Date:________________ 

PNC BANK, N.A. 

(“PNC Bank”) 

Title:   Senior Vice President 

Date:_________________ 

May 27, 2025

May 28, 2025
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SCHEDULE A 

TO “EXHIBIT A” 

 

ATM LOCATIONS 

 

University hereby licenses to PNC Bank the right to have installed, maintain, service, 

repair, replace and operate Automated Teller and Video Banking Machines (collectively, 

“ATMs”) together with related Equipment and Installations subject to the terms and conditions 

set forth herein. 

 

 

 

 

Location 

(Address) 

Location 

Owner 

Blanket Liens 

or Mortgage 

(Yes or No) 

Name of Lien/ 

Interest Holder 

U. Penn - Public Safety 

4040 Chestnut Street 

Philadelphia, PA 

University No N/A 

U. Penn - Biomedical 

Research Building 

421 Curie Blvd. 

Philadelphia PA 

University No N/A 

U. Penn - Bookstore 

3601 Walnut Street 

Philadelphia PA 

University No N/A 

U. Penn - Hill College 

House 

3333 Walnut Street 

Philadelphia PA 

University No N/A 

U. Penn - Houston Hall 

3417 Spruce Street 

Philadelphia PA 

University No N/A 

U. Penn – Johnson 

Pavilion 

3610 Hamilton Walk 

Philadelphia, PA 

University No N/A 
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